
Food for Thought:
•	 99% of people surveyed 
thought that Girl Scouting was 
a good program and that the 
cookie sale was a central and 
valuable part of the program.

•	 Most customers who are 	
approached will buy Girl Scout 
Cookies.

•	 Those who don't buy say they 
were not approached.

•	 Those who were not approached 
say they would have bought if 
given the opportunity.

BONUS 
recognition opportunity!
NOW THROUGH MARCH 11
For every 100 boxes that you sell, you will be entered 
in a drawing for a PlayStation Vita First Edition 
AND a drawing for a Nintendo 3DS! There is  no limit 
to the number of entries you can have, so if you sell 
500 boxes - you’ll get five entries into each drawing! 

One (1) Grand Prize (PS Vita) will be drawn from all eligible entries and one (1) Age 
Level Prize (Nintendo 3DS) will be drawn from all eligible entries in each of the six 
(6) Girl Scout age levels. Initial order sales do not count toward the bonus.  

NEED IDEAS? 
Girl Scout Cookie Booths are not the only way to 
continue working toward your goal! 

•	 Try a COOKIE CARAVAN! Decorate a van with washable 
markers and canvas a neighborhood together.

•	 Ever have a lemonade stand? Give a COOKIE STAND a try!  
•	 Set up a COOKIE DRIVE-THRU at your local church. Cus-

tomers don’t even have to get out of their cars! 
•	 Think about taking EXTRA BOXES when you drop off initial 

orders. It’s a sweet temptation that’s hard to resist! 
•	 Buddy up for another DOOR-TO-DOOR round, but bring  

cookies with you ! 
•	 Older girls can try business neTworking by contacting 

companies for permission to speak at a staff meeting, or to 
suggest ways for companies to use Girl Scout Cookies in their 
operations (e.g., a box for every person who takes a test drive, 
Girl Scout Cookies as balloon weights, or a special treat in the 
break room!).  

•	 Head to the office! With the help of parents or relatives, 
contact employers for permission to make a pitch to the staff 
or to display an order card in the workplace. Even better - you 
could even attach a note about your goals!

•	 Don’t forget to promote the COOKIE SHARE program - it’s a 
great way to sell cookies to people who can’t or don’t want to 
eat the cookies themselves! 

•	 If you do a booth, have your troop leader reserve a Girl 
Scout cookie booth Kit from a GSMH service center. 
Kits include a tablecloth and two cookie costumes for girls! 

Remember: All the boxes that you 
sell now through March 11 also count 
toward your total - so you can 
continue to earn recognition items, 
Girl Scout Cookie Credit, and troop 
proceeds. 
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